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The study on the protection of geographical indications (GIs) has become one of 
the highlights in the world of international intellectual property after the protection 
has been put into the TRIPS agreement. China, as a vast territory, is abundant in a 
wide range of special products among which many are famous GIs. Under the 
background of economic globalization, the protection of GIs is a wise strategy to 
employ on rich historical heritages of GIs and give full play to its huge economic 
benefits. Meanwhile the protection is desirable for the benefit of producers and 
consumers in the original places. 
The analytic method of law and economics, which is a special way to understand 
law, has been introduced in this thesis to find out the most efficient pattern for the 
protection of GIs. This essay is divided into four chapters including introduction，
body and conclusion, which are shown as follows： 
The first chapter gives a definition of the geographical indications. Emphasis has 
been laid on the comparison of similar conceptions especially the relationships and 
differences among the geographical indications, Appellation of Origin and Indication of 
Source. By the above comparisons, the connotation, legal nature and characteristics of the 
geographical indications can be drawn to.   
The second chapter mainly makes use of basic economics theory to remove the 
law veil and analyze the reason why we should protect the GIs on the economic 
source. The analysis is made from the angle of the market structure，the asymmetry of 
information between the producers and consumers and the reputation of products. 
The third chapter analyzes economic value-cost of the protection of GIs. 
Through the discussion of the market failure of GIs, some solutions are brought 
forward based on the theory of public and private products in western economics. 
The writer considers the first and second chapters are the most valuable parts of 
the essay since they deal with the protection of GIs from the angle of law economics.  
The last chapter firstly analyses the current situation and main problems of the 
protection of geographical indications in our country. Some law suggestions are 
followed targeting at the existing problems according to the conclusions in the third 
chapter. 
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第一章  地理标志概述 






















                                                        
① “香槟”一词，是法文 Champagne 的中文译名而 Champagne 则是法国东北部的一个省的名字，该地区因盛
产一种加汽的葡萄酒而闻名于世。 
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① 任继圣.WTO 与知识产权法律实务[M].长春:吉林人民出版社,2001.93. 
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